Chapter -4

$-HHAY F YHE

$-H1AY F YHTT (Effects of E-Commerce):- frdT off Wigae i sewieeraT 3gHT SHraa ar
3ITASHAT W AIT AT & | Aldhe & [AffeT shardt (sellers) & gRT 3T 7Y 31T N
dUr AT & R H SHIHAA HI Iod FAT TAGEGRT I Hed & | T HAT WAGERT Hl 3794
3R IR HN ¢ | FIS 31 Nsae Frweh T ehell & G HS T ¥ oA & TR
GlCER % TgadT § | 50 oRe 39 Wisac &1 HIAT sHN adias HAd ¥ SITeT g Sl §
| 3T fAe-ffeaT FFAAAT & ERT Ueh oI WSFC HI AT o Feaa-TFea giar § | oy off
Wsde A I JUT Wt A ReaRes ufshar A Feafaf@a & Tose & @ weftia fear amr
%’—

Selling Directly to Consumers
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Selling through Retailers
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Selling through Wholesalers
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